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We all need people emotionally 
invested in salmon recovery!

Storytelling is a powerful tool 

So what are some ways to tell 
these stories when we have 
limited resources? 

The Power Of 
Storytelling
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Four cost-effective approaches
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Social Media 



Where to 
SHare

Have a lot of  eye candy? Instagram 
is great for photos and videos. Use 
hashtags! Connect back to Facebook.

There are many social 
media platforms you can 
use
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Have funny engaging short stories? 
Twitter might be your platform. 

Big question: Are you using Facebook 
effectively to tell your stories? 



Engage Your 
Audiences

Two Critical Elements
1) Good Content
2) Consistency



Cheat the 
System



Use Your Friends 
Ask, ask, ask 

Be bold! 

Encourage
Find the keepers
Partner power



Ad Recipe

1 part Engaging Content

1 part Messaging

Sprinkle a little moolah 

Taste test

Create a following



Online Platforms



Blogs Posts



Story Map



News Media



News Media 

Relationships are 
essential 

Start local

Leverage your stories

Think outside the box



Small-Scale Programs



Engaging Programs



GOALS

Program Considerations

AUDIENCE PARTNERSHIPS

Who will be 
engaged in the 

program?

What outcomes 
do you want to 

see?

What can other 
partners bring to 

the table?



Final Notes

All of  these approaches are 
about building relationships

Partners can amplify your 
efforts exponentially!!

Consider pulling together a 
team of  people



Questions?
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